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TO MEET OUR GOAL OF GROWING STUDY ABROAD PARTICIPATION
FROM 3% TO 10%

For our research we conducted
229 survey responses
40 student interviews

This can be done by
driving awareness
creating a better user
experience
increase social media and
event engagement



 OF STUDENTS ARE NOT AWARE OF STUDY
ABROAD PROGRAMS AT OLE MISS
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SOCIAL MEDIA PRESENCE WEBSITE

@STUDYABROADATUM@STUDYABROADATUM

2,600 
FOLLOWERS

2,600 
FOLLOWERS

@OLEMISSABROAD@OLEMISSABROAD

2,580 
FOLLOWERS

2,580 
FOLLOWERS

@OLEMISSABROAD@OLEMISSABROAD

1,230 
FOLLOWERS

1,230 
FOLLOWERS

@FINSUPABROAD@FINSUPABROAD

257 
FOLLOWERS

257 
FOLLOWERS





91%

78%

TO EXPERIENCE
DIFFERENT CULTURES

FOR THE SOCIAL
OPPORTUNITIES

48% TO BUILD
INDEPENDENCE

40% FOR THE ACADEMIC
OPPORTUNITIES

 STUDENTS SAID THEY WOULD STUDY ABROAD BECAUSE...



01 02 03

WORD OF MOUTH AWARENESS

Students said they “haven’t
heard much about it”

“By the time they knew
they could it was too late”

Campus traditions and sports

“We only have so many
semesters at Ole Miss”

Student experiences with
the program

Giving students more
outlets to speak on this

OLE MISS IS THE
COMPETITOR 





STRENGTHS:

OPPORTUNITIES: THREATS:

WEAKNESSES:

STUDY ABROAD FAIR

SCHOLARSHIPS/FINANCIAL AID

VARIETY OF PROGRAMS

USER EXPERIENCE

SOCIAL MEDIA TACTICS 

COURSE APPROVAL

ORIENTATION 

AMBASSADORS OR INTERN

SOCIAL MEDIA MARKETING

TEXT MESSAGES

LEAD ABROAD

STUDY USA

INTERNSHIPS

OLE MISS EXPERIENCES &

TRADITIONS



Relies on social media
for their information
Seeking independence
and unique experiences
Enjoys social settings
Cares about academics
and internships

Relies on their student
for UM information
Wants their students to
have travel experience
and engross in cultures 
Cares about safety and
financials

VIA SURVEY 



ARE YOU READY?
 GO BEYOND THE GROVE

ARE YOU READY?
 GO BEYOND THE GROVE

THE ARE YOU READY CAMPAIGN IS GOING TO BE CENTERED AROUND
EXPERIENCING MORE THAN JUST THE GROVE. STUDENTS BELIEVE IF THEY STUDY
ABROAD THEY ARE GOING TO MISS OUT ON EVERYTHING AT OLE MISS. WE WANT

TO SHOW THEM WHAT THEY ARE ACTUALLY MISSING OUT ON WHEN THEY
CHOOSE TO NOT STUDY ABROAD.



MERCHANDISE
UNION PLAZA

PRINTING PARTY
INTERNS

GAME AND
GIVEAWAY

DAILY 
MISSISSIPPIAN AD

PARENTS OF
COLLEGE 

STUDENTS AD

ORIENTATIONTEXT MESSAGES

TABLE REVAMP

FLYERS

WEBSITE REVAMP

PROMOTIONAL
VIDEO

SOCIAL MEDIA
ADVERTISEMENTS









FIRST 150 STUDENTS TO SIGN UP
AND CONFIRM THEIR SPOT WILL

RECEIVE A PRINTING PARTY
FROM B-UNLIMITED ON THE

UNION PLAZA 

VELVET DITCH
CONFECTIONS
COOKIES  



INTERN RESPONSIBILITIES WILL
INCLUDE BUT ARE NOT LIMITED TO:

Social media strategy
Content creation
Recruit students
Liaison between students and
study abroad

*Dr. Bradshaw IMC 491 class provides
internships to public relations students*

TWO INTERNS



win a

gift

card!



Geography, culture, or study abroad
related trivia contest
 Pack the suitcase the fastest game
Winners will receive Beis luggage

UM STUDY ABROAD TENT/TABLE GAMES 

WELCOME WEEK AND MIDTERM WEEK



Post 1X a month on 
ALL Parents of
College Students
accounts



Print and Online

October and March





Ole Miss Study Abroad

Hey Rebs! Are you Ready to Go Beyond the
Grove? with the Ole Miss Study Abroad Office
you can experience new things all over the
world! Click the link to learn more information
about our study abroad programs. 

Ole Miss Study Abroad

 Are you ready to go beyond the grove? The Ole
Miss Study Abroad Office offers many programs
that will help you grow as a student. 

Click the link to learn more information about
our study abroad programs.

Ole Miss Study Abroad

 I have one question for you Rebs- Are You
Ready to Go Beyond the Grove? You can do this
with Ole Miss Study Abroad!

Click the link to learn more information about
our study abroad programs.

Ole Miss Study Abroad
Don’t you wish you were
here?? You can be with Ole
Miss Study Abroad!

Click the link to learn more
information about our study
abroad programs.

Ole Miss Study Abroad

 The Ole Miss Study Abroad Office wants to
know Are you Ready to Go Beyond the Grove?

Click the link to learn more information about
our study abroad programs.





SHOWCASE EXCITING STUDY  
ABROAD EXPERIENCES BY “GOING

BEYOND THE GROVE” 

SHOWN IN EDHE CLASSES





DAILY RESULTS/ $50 A DAY 

Reach: 1.8k - 5.5k
Impressions: 1.8k - 5.5 k
Clicks: 18 - 53

WEEKLY RESULTS/ $50 A DAY 

Reach: 13k - 39k
Impressions: 13k - 39k
Clicks: 120 -370 

BREAKDOWN:



Reach: 5,300-14k
Weekly Budget Use:

$105

WEEKLY RESULTS/
$15 A DAY 

BREAKDOWN:













Printing Party (both semesters): $11,410.96

Gameday Merch (all in total): $2,365

Merch (all merch but gameday): $18,265

Social Media Ads (Snapchat +
Instagram) $4,550

Orientation $3,150.10

Luggage giveaway (all year) $2,616

Registration Fee Waiver (all year) $2,000

Table Revamp $1,464

Daily Mississipian Ad: $1,680

Video: $2,499

TOTAL: 
$50,000
ESTIMATED
IMPRESSIONS:
689,000 
SEEN:
30X 



SOCIAL MEDIA ENGAGEMENT METRICS
INSTAGRAM

AVG 150 LIKES/ POST, AVG 300 LIKES/ POST

275% INCREASE,  650% INCREASE

+250 FOLLOWERS, +500 FOLLOWERS 

9.6% INCREASE, 19.4% INCREASE

FACEBOOK
AVG 50 LIKES

4900% INCREASE

SNAPCHAT
TRACK WEBSITE CLICKS ON AD

NEW STUDY ABROAD APPLICANTS
TRACK # OF NEW STUDENTS 

EVENT ATTENDANCE
PRINTING PARTY 

TABLE REVAMP 

ORIENTATION 

STUDENT AWARENESS
TRACK STUDENTS 

SIGN UP  

INTEREST 

APPLICATION PROCESS

OPT-IN TEXT ALERTS

WEBSITE REVAMP
TRACK VISITS

NUMBER & LENGTH 



ALL OF THE IDEAS PROPOSED THROUGH THIS CAMPAIGN ARE REALISTIC,
ACHIEVABLE, AND WILL DRIVE STUDY ABROAD PARTICIPATION 

SO ... ARE YOU READY TO GO BEYOND THE GROVE? SO ... ARE YOU READY TO GO BEYOND THE GROVE? 

3%3%

10%10%
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